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Southern France has a natural magic all its own
- one captured by Olivier B;
founder of L'Occitane

"he story started in the summer of 1976 on a small fam in the

Lubéron region in southen France. It a sun-drenched area, where
the mountains tumble down to the Mediterranean and olive trees,
lavender and aromatic plants have been grown for millennia. Olivier
Baussan, 23 years old, had lost interest in studying lterature; he
purchased an old steam distillr and started to distil pure rosemary
essential oil, With this, the destiny of L'Occitane's founder was bom.

| was happy, that's the main thing,” he recalls.

Shortly after, a former soap-maker gave him his machines and
Baussan started fabricating the all-natural Savon de Marsei
eviving a dying Provencal tradition. He sold his products at local
markets, initially delivering to his first customers in a rattletrap Citroér
2CV, and later a hearse bought at auction

L'Occitane now records sales totalling 269 million euros
(USD397m). Nearly 820 shops on five continents all brandish the
same message: Welcome to Provence. Each of the brand's stores
is decorated with unfinished wood furniture. The ochre walls
lavender and rosemary fragrances create the feel of a village
market. Every aspect adds to this impression of seaside hills
drenched in sunshine, including the company name, a reference to
Occitania, an ancient French province.

This firm attachment to Provenc

0t a marketing ploy but a
reality

When he talks about his childhood, Baussan describes the sent
of honeysuckle and the sweet smells of southern France: “Three
Kiometres of pure fragrant pleasure on the way to school, with the
occasional songs of farmers picking lavender in the summer
thering olives after the first snowfal
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The success of L'Occitane is based on the high quality o
redients. The company supports traditional production me
that respect both peop)

‘We use nearly 200 different
director Jean-Louis Pierrisnard. Plants native to the Mediterranean
Basin are predominant: lavender, which grows in bright mauve
rows stretching across the high plateaus around Manosque-en
Provence; the yellow flowers of the immortelle, which iluminate the
fields of Corsica; cade, or prickly juniper, a small wild shrub from
the Prover rubland; and finally, olives, the ultimate symbol of
Mediterranean civilisation.
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grow them according to age-old traditions, with a respect for
nature. We require the best quality. We don't even talk about
prices!” adds Pierrisnard

Oher key ingredients for L'Occitane are also closely monitored.
Shea butter, for example, is a component of many L'Occitane
products. In 1992, the company estabiished a fai-trade amangement
with village women in Burkina Faso. Rather than import unprocessed
shea nuts for industrial extraction in France, as other cosmetic
companies do, L'Occitane purchases the shea butter prepared by
the female villagers according to traditional techniques.

Logistically, it's a headache to ship everything back to the
Manosque factory, but it's part of our company culture. We were
supporting fair-trade and ecology long before they became
fashionable,” says Pierrisnard. Thanks to L'Occitane, some 11,000
African women earn additional income.

Today, 518 people work at Manosque, the company’s only
production centre as it refuses to move s activities outside Provence.
Some 15 people work in the laboratory set amid apple and olive
trees, researching and creating new products. Using steam distillation
or cold-press techniques, they extract the essential oil from each
plant to obtain a concentrated nectar. L'Occitane researchers are
both perfumers and pharmacists, and create the oils using the
principles of aromatherapy and phytotherapy. Each of the 200 plants

has its own characteristics: rose is astringent, it stimulates and
purifies; rosemary is an antiseptic and an antioxidant; lavender is
soothing and an antiseptic; while immortelle stimulates the production
of collagen. The only animal products used come from beehives:
honey, wax and royal jelly.

“Using what we knoy
satisfied with the results,” says Pierrisnard.

They then develop a line of products incorporating the active
principles: soaps; products for the body, hands and hair; fragrances
and candles. This development s followed by a test phase conducted
under medical supervision and using volunteers, as Baussan has
always refused animal testing. Finally, the products are sold in
environmentally friendly packaging, made from cardboard produced
from sustainable managed forests. Most of the labels are printed in
Braille (L'Occitane works with ORBIS, an NGO fighting to eliminate
biindness in the worlds poorest countries).

. we blend and experiment until we are

As sustainable development joins the mainstream economy, the
international success of L'Occitane proves that it's possible to

profits with a respect for people and the environment

mbine

© InnerFrance

elling

Discover L'Occitane’ s Rose Silky Set with three be:
items from the Rose collection on this CAL flight. See po4
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